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AGENDA
Today we’ll be discussing:

- The differences between desktop and mobile landscapes
* Where visitors are coming from on these devices

* How visitor behaviors differ by device



WHO WE ARE

We enable meaningful
stories to thrive —
wherever they live

700 enterprise publishers
65 billion pageviews tracked per month
70 Countries

6 Continents

@he Washington Post
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Engagement =
Opportunity
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45%

of visitors who land on an article
don’t go on to read it

ENGAGED TIME ON ARTICLES

Engagement Time (s)

Percent of Visitors

60%

of visitors don’t return
in the next week

WEEKLY VISIT FREQUENCY

4
Number of Visits per Week



Engagement
matters

A new reader who
engages longer is
more likely to return
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THE EFFECT OF ENGAGED TIME ON NEW VISITOR RETURN RATE

100 150 200

Engaged Time on First Visit (s)



How 1s your mobile
audience different
than desktop?



MOBILE FIRST HOMEPAGE

Mobile homepage
visitors scroll to view
25% of the page,
compared to 34% for
desktop.

Maximum Scroll Depth on Desktop vs. Mobile Homepages

Desktop

Average Scroll Depth

Mobile

Average Scroll Depth




MOBILE FIRST HOMEPAGE

... but, they engage for Desktop Mobile
40% longer and are 20%

more likely to click.

Average scroll depth

Average Engaged
Time

Average CTR




Binnenland Buitenland Economie Cultuur Sport

Vandaag

Brexit-speech
May wil ‘creatieve’ Brexit, zegt ze tien
keer

Premier May deed enkele toezeggingen aan de EU
over Brexit, maar concrete blauwdruk had ze niet.

Article Overview

Performance

Add a headline

Opinie Wetenschap Tech & Media Meer

Stationswinkels

NS ziet af van verkoop AH to go en
Julia's op stations

NS wil zich concentreren op zijn kerntaken en zette
daarom zijn stationswinkels in de etalage. Maar nu

waorden AH to go en Julia’s toch niet verkocht - tot
ienheid van de vakbond en het personeel.
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13 doden door Maria op
imte Puerto Rico, dam
ling +~ ® begeeft het

Inspireren als leider in 5

{ 39 debaak

|
In de hectiek van de dag besti
medewerkers vaak alleen nog
uitwisseling van instructies en

volgende 5 stappen zetten je \

Mobile
Desktop

pad. Tablet

© Meer nieuws

13 doden door Maria op Puerto Rico,
dam begeeft het

EK VOLLEY
Volleybaldames beginnen EK met zege
op Belgié

TOES
May wil na Brexit overgangsperiode
van twee jaar

LUCHTK I
Staat in hoger beroep in zaak
luchtvervuiling

SLUKTE
Verdachte Londen aangeklaagd voor
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VISITOR FREQUENCY

Optimizing pages with
high levels of app traffic
for mobile is a good way
to make sure the
experience for these
loyal readers keeps them
coming back for more.

Traffic Source

Direct, app

Deep link & push, app

Direct, web

Facebook

Google Search

Chrome Suggestions

Twitter

Desktop
Weekly Visits

N/A

N/A

5.4
1.4
1.6

N/A

1.4

Mobile
Weekly Visits

9.2
6.6
6.1
1.9
1.6
1.6
1.6

"



VISITOR FREQUENCY

Likelihood to subscribe

- Loyal visitors coming directly from your native app and
mobile site are likely to convert to loyal subscribers.

- Content that is not optimized for a seamless mobile
experience is less likely to retain subscribers.



LANDSCAP

Why focus
on mobile?




Real-Time All Sections  ~ All Authors  ~ Q_ Ssearch for article ~ digg.com v

Concurrents TODAY TRAFFIC by Source ¥
Concurrents by Traffic Source :
Pageviews Direct E 51%
b/ 209,121
Internal 34%
Recirculation Engaged Time Uniques Social Il 8%
e 100,789
10% ) 039 Search f 6%
Links | 1%
VISITOR FREQUENCY CoricurraRts Engaged Time Pageviews
Referrers
New I 625 g : . g :
2 465 Digg - What the Internet is talking about right now 1:00 93,329 )
’ Email, apps, IM 229
Returning 1,354 L
Google Search 226
Loyal 2,278
: + A Facebook 93
Unclassified > 153 Y.V?Ec‘h:l'hns F-35C Fighter Jet Almost Drop Into The Ocean After B... 0:15 3,558
s popurls.com 14
7' ACQUIRING
Gmail 12
VIDEO
129 18-Year-Old Woman Masquerades As A Man On Tinder To Better ... 0:09 5,267 Feedly 8
Watching Video Engagement Yesterday, 4:20 p.m
Google News 8
O% 1 O O% : § Google Chrome Suggestic 7
A 103 Farmer Throws A Temper Tantrum After Setting Off Domino Effect... 0:07 910
1:50 p.m. :
Bing 5
DEVICE
‘ . : Twitter 5
82 Some Mad Genius Put All The Marvel Movies In Chronological Or... 0:14 727
Desktop 65% 1:25 p.m
Mobile I 34% TWEETS BY TRAFFIC
69 A Simulation Of Different Real Life Scenarios And Your Coronaviru... 0:06 1,867
Tablet ' 2% 9:45 a.m
Bl 9% dign Digg 1
@digg
DISTRIBUTION Every State's Topography, Mapped Joy
65 Cat Owner Invents Genius Handmade Contraption To Keep Cat S... 0:09 2,013 Division-Style bit.ly/2BbgT7g

ia 50 p.m



Where are these
visitors coming
from?



GOOGLE SEARCH

Google, long the
dominant referrer on
desktop, is now the top
source of traffic on
mobile.

More than 80% of
Google Search traffic
occurs on a mobile
device.

Google Search traffic

Mobile
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MOBILE AGGREGATORS

Mobile-first aggregators
were the fastest-growing
type of traffic source in
2018-19, and in 2020 they
continue to surge.

Referrer

TopBuzz

SmartNews

Google Chrome
Suggestions

Google News

Flipboard

YoY growth

158%

129%

91%

50%

-3%

1/



DIRECT TRAFFIC

About 40% of direct
traffic is now on mobile
devices, which means
that readers are
increasingly accessing
your homepage on a
mobile device.

Direct traffic
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RESOURCES

Where to get more info:

Stay up to date with Chartbeat’s research on

Email us at
support@chartbeat.com

Decoding Mobile Data

Improve Subscriber Revenue

Mobile User Experience

Mobile Homepage

Optimization

our blog:
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Global audience
growth through
engagement: What
we saw in the
fourth quarter of
2019

Uy NICK LIOUDIS

CUSTOMER cusToOMmMER

Challenging the status quo: Using data to achieve

Neue Zircher Zeitung's interdepartmental goals
reader engagement story more effectively: A Q&A with
Eduardo Aguilar, Audience

by CHARTBEAT STAFS
Manager for El Universal

by ENSIQUE VALDEY

How The Marshall Project
Uses Data to Support Its
Mission

The Marshal Project lverages Chartheat to
et the real-time data it needs to nform its
content strategy and drive greater impact.
Chck hero to see ther story.

SIGN IN



https://blog.chartbeat.com/2019/07/26/heads-up-display-mobile-user-experience/
https://blog.chartbeat.com/2019/04/29/mobile-ux-improve-subscriber-revenue/
https://blog.chartbeat.com/2019/07/26/heads-up-display-mobile-user-experience/
https://blog.chartbeat.com/2020/01/23/mobile-homepage-optimization-content/
https://blog.chartbeat.com/2020/01/23/mobile-homepage-optimization-content/
http://blog.chartbeat.com
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