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In order to understand electronics consumers, we compare the audience demographics,
content preferences, and ecommerce behaviors of this audience on social video.
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The size of the dot indicates the number of videos in each category on YouTube.
Categories with high viewership and low supply represent areas of opportunity for brands and creators.
YoY timeframe is October 2021-2022 versus October 2020-2021. Data available upon request.
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These insights stem from an analysis conducted using Tubular data on thousands of social videos.
Behavior data connects social video viewership to ecommerce activity on Amazon.com.
Data available upon request.

B 2

Electronics viewers love to Not surprisingly, new and While the Electronics

learn! Whether it’s about new exciting technologies are a audience mostly shops for
gadgets or other fascinating popular content category products within their category
topics. This audience is 4.0x among electronics audiences. such as TV & Video Cables
more likely to watch contenton 3D printing content is in high and Nintendo Switch
Investment Management and demand with realtively low Chargers, they are also highly
4.2x more likely to view supply. Artificial Intelligence likely to shop online for
content about Comets & content is also a growing, personal wellness brands like
Meteoroids. unsaturated category. Old Spice and MuscleTech.

Interested in supercharging your
social video strategy?

Getintouch

© 2022 Tubular Labs Inc. All rights reserved.




