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To understand sports consumers we dive into audience demographics, content preferences
and ecommerce behaviors of the sports audience on social video.

27.2%

Audience

@
AR s:v

Male

Content

Year-Over-Year Views

365
Days Prior

O o
Rugby Motorsports Soccer Outdoor Sporting Disabled Lumberjack
(Football) & Recreation Sports Sports Most
@
> Watched

The size of the dot indicates the number of videos in each category on YouTube.
Categories with high viewership and low supply represent areas of opportunity for brands and creators.
YoY timeframe is October 2021-2022 versus October 2020-2021. Data available upon request.
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These insights stem from an analysis conducted using Tubular data on thousands of social videos.
Behavior data connects social video viewership to ecommerce activity on Amazon.com.
Data available upon request.

Some of this audience’s most
watched topics, Lumberjack
Sports and Disabled Sports,
have the least video saturation
which presents a huge
opporutnity for brands to cut
through the clutter.
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Sports lovers are active and
on the go! This audience is
4.6x more likely to shop for

GPS Trackers and 4.2x more
likely to shop for Bike Locks.

Interested in supercharging your
social video strategy?
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Some unexpected contendors
in the Sports category carry a
lot of weight. This audience is
3.6x more likely to watch
videos about the Rodeo, and

3.5x more likely to watch
Darts content.
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